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2026 GSHG Fall Product Program Volunteer Guide
September 19 through November 2

What is the Fall Product Program?

The Fall Product Program is an easy and fun way
for troops to earn funds and Girl Scouts to earn
great rewards at the start of the membership year!

Customers can select for purchase more than just
nuts and chocolates, so there is something for
everyone. This online selling program for Girl Scouts
doesn’t take extra family or troop time. And, best of
all, Girl Scouts learn integral life skills such as:

@ Goal setting @ Decision making
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@ Money management
%7 People skills élé Business ethics
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How to Participate:

Troops that want to participate in the 2026 GSHG
Fall Product Program should be Product Program
Ready.

Start with these three steps:

e Have the troop fall product program manager
role assigned to a registered and verified
member of your troop

e Submit the Product Program Manager
Agreement and Debt form

e Take the 2026 GSHG Fall Product Program
training in gsLearn

Follow the link below or scan the QR code and use
the checklist in our How to Participate section on
our website to make sure your troop is Ready to
Explore the 2026 GSHG Fall Product Program!

Be Product Program Ready

2026 Fall Product Program Calendar At-a-Glance

Sept. 19 Fall Product Program opens

Oct. 28 Participant paper order entry deadline

Oct. 31 Troop paper order entry deadline

Nov. 2 Service Unit paper order entry deadline
Online/Direct ship storefronts close
Nut order submission
Fall Product Program closes

Nov. 3 All deposits due in troop bank account
or pay in office

Nov. 6 ACH drafts begin appearing in troop
bank accounts

Nov. 11-13 Service Unit product deliveries

Nov. 23 Girl customer deliveries wrap up

Regional Product Program Managers:
Susan Freeman—Dir. of Product Program

Addie Kelly—Region 1, Athens/Gainesville,
Asst. Dir. of Product Program

Iteonna Bailey—Region 2, Augusta

Cheyenne S. Willis—Region 3, Savannah

Shanika Price—Region 4, Albany
Melisa Resto—Region 5, Columbus

Rebecca “Becki” Sandifer—Region 6, Macon

See other Important Dates
in our online calendar :
2026 Fall Product
Program Calendar
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Welcome From Our CEO

Girl Scout Families and Volunteers,

Fall Product season is just around the
corner! I know that our Girl Scouts will
turn their innate sense of wonder into the
most wonderful adventures, moments of
discovery, and dreams come true.

However, we must acknowledge that
their explorations and adventures would
not be possible without the amazing
leadership from the adults who guide
them: you.

My wish for you is that you get to see all
your behind-the-scenes work blossom
through your Girl Scouts this season!

What’s New in The Lineup for 2026

There are three new
order card flavors:

Peanut Butter

Dark Chocolate Delight

Candles: Soy wax candles
added to lineup
Personalized Products:
Product lineup increased to
33 items

Magazines: New in-print
titles like Car & Driver, Good
Housekeeping and Women’s
Health

New on-line titles like
Artists and Quick & Easy
Quilts

Click the link or scan
the QR code to
access the order card:

Fall Product Program

Order Card

Get Ready to Explore!
W Dry Roasted
Krystal Crawford Macadamias
Sale Type Ordering ‘ Delivery ‘ Proceeds
Girl Scout collects orders and ]
In-Person/Order Card Payments using order card Orders are delivered $1.50/item

Nuts and Chocolates
midnight on 10/28

Caregivers enter orders into M2 by

by participating Girl
Scouts week of 11/23

Girl Scout creates an online storefront
through M2 and shares online selling

link with friends and family

Online Girl-Delivered
Nuts and Chocolates

Orders are automatically credited to

the Girl Scout

Order taking ends 11/2

Customers order and pay online

Nuts and Chocolates

Orders are delivered

Girl Scout creates an online storefront

Online Direct-Ship
Nuts and Chocolates

Customers pay online including cost

of shipping

Online and Ship-only

Mags and More the Girl Scout

Order taking ends 11/2

through M2 and shares online selling
link with friends and family

by participating Girl
Scouts week of 11/23

$1.50/item
Nuts and Chocolates

$1.50/item
Nuts and Chocolates

Orders are shipped

directly to customer

Orders are automatically credited to

$2.25/item
Mags and More
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Getting Started!

Volunteers will receive an access email explaining how to reach the site and get started. If you
have not received an email invitation to access the M2 site by 9/19/2026, please

visit http://www.gsnutsandmags.com/admin and select Forgot Password. Follow the
instructions in the email you will receive for resetting your password .

If you need further assistance please contact your service unit product program manager or

council regional product program manager.
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; Troop Banking

e Troops must have an active bank account
to participate; contact the Troop Account
Manager at troopaccount@gshg.org for
assistance

e Payment is due at time of ordering

e Deposit all money into your troop account
and KEEP ALL RECEIPTS

e Amount due to council is automatically
deducted via ACH draft at the conclusion
of the program

e Find your Balance Due under the Banking
and Payments link on your troop
dashboard

e Use the Reports link to see more detail and
view the Troop Orders Report to
download your troop’s delivery ticket and
toggle financial information for another
view

o Drafts will begin showing as a deduction
from bank accounts on 11/6/2026
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Fall Product Girl Scout Cookie
Program Crossover Patch
Personalized Patch
Create an avatar, Earn the Fall Product
complete $500 in sales, Program

send 26+ emails, “Share  Personalized Patch;
My Site” engagement sell 450+ pkgs of
with friends and family cookies, send 27+
DOC emails

Working with M2

Your access email will prompt you to create a
password to access your volunteer account;
returning users can use existing credentials
Complete the requested information, watch the
required short video, and follow the remaining
prompts

The list of your uploaded girls may not be
complete; missing participants, including girls
that have just registered for the new Girl Scout
year, can register at www.gsnutsandmags.com
gshg once the program begins and the girls will be
added to your troop once they are verified

Girl Scouts can launch their accounts on
9/19/2026—M2 does not allow early participant
entry

Caregivers must fill out the 2026-2027 Product
Program Caregiver Permission and Debt form on

our website before gaining access to the M2 site
and the 2026 Fall Product Program
Participants enter their paper orders into M2 by
11:59 p.m. on 10/28/2026; volunteers enter any
remaining paper orders by 11:59 p.m. on
10/31/2026
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2026 Troop Leader Reward Care to Share
(One reward given per troop)

Create an avatar, initiate the Girl Scouts sell 7+
Caregiver Adult Email Campaign items through the Care
(CAEC), meet or exceed $2500 in to Share program.

sales, final payment paid in full

by 11/2/2026
Reward: Cookie tote, money <10 s,
pouch, cookie handheld signs, J* 573
cookie pennant banner, and a \f o
cookie sticker roll. /\\;5
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§¢  Tips to Keep Your Program Bopping Along

READY TO

eXPLTE” It can take up to an hour to see updates in the M2 system after any adjustments
have been made—please be patient and allow for these changes to occur.
PRODUCTS

All orders are submitted immediately for processing once paid and submitted—there is no submit button
Orders cannot be placed if the payment has not been received by the troop

If the Girl Scout has not submitted all payments by the deadline of 10/28, DO NOT place her orders; contact
her caregiver immediately, keep the Service Unit Product Program Manager (SUPPM) informed of all contact
attempts, and document the information

Money for all online orders shows as “already paid” to council; the final ACH is adjusted for the troop to earn
proceeds based on these sales

Only order the exact amount of nut/chocolate items sold; fall product items cannot be returned to council

REWARDS

During the Fall Product Program, rewards are automatically calculated by M2 for the girls as they reach each
level—no selection is required

Troops of Cadette level and higher may opt out of rewards and receive additional proceeds of $.10 per item;
deadline to opt out is 11/2/2026

Watch for a message from your SUPPM announcing when rewards will be arriving—usually the first week in
December

DELIVERIES

Download your troop delivery tickets once you’ve confirmed your troop’s final order with your SUPPM

Click Delivery Ticket under the Product Management tab on your troop dashboard and create the delivery
tickets for your troop; use this same page to select the Reward Delivery tickets that show the rewards each
girl has earned

Have the caregiver and Girl Scout download her delivery list from the girl’s dashboard by going to Sales
Report > Online Nuts Girl Delivered; suggest this list be held for use during the Cookie Program

Product deliveries are expected between 11/11 and 11/13; check with your SUPPM to find out when your
product will be arriving and how you can help with distribution

Coordinate a time with your caregivers to distribute the product for the girls to deliver to their customers
Rewards are expected the first week in December and your SUPPM will contact you once they have arrived

The ‘Roo Crew

For questions regarding the M2 system or other For questions regarding specific council-related
general sales questions, contact M2 Customer details, contact your regional product program
Support: manager or local council office:
M2 Customer Support Girl Scouts of Historic Georgia
support@gsnutsandmags.com customercare@gshg.org
1-800-372-8520 1-888-689-1912

girl scouts @ Media
of historic georgia
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